PARKING LOT/SIDEWALK SALES

Chapter 12: LICENSES, TAXATION AND MISCELLANEOUS BUSINESS
REGULATIONS
ARTICLE. IV
Sec. 12-96  Operational permit required.

It shall be unlawful for any person to operate an outdoor retail sale and/or outdoor
commercial promotion without first having obtained a permit from the city council.
(Code 1966, § 5 1/2-63)

Sec. 12-97. Information to be included in letter of application.

The applicant for such a permit shall file a letter containing the following
information with the city manager:

(1) Location of the outdoor retail sale promotion on the premises.
(2) The hours of operation of the outdoor retail sale or promotion.

(3) Location and size of any proposed temporary advertising and/or signs
for the outdoor retail sale or promotion.

(4) Proximity of residential areas to the location of the sale.

(5) The number of parking spaces, if any, to be encumbered by the
proposed outdoor retail sale or promotion.

(Code 1966, § 5 1/2-64)

Sec. 12-98. Standards for operation of outdoor retail sales and/or commercial
promotions.

No outdoor retail sale and/or outdoor commercial promotion shall:
(1) Utilize nor encumber more than ten percent of any parking lot.

(2) Obstruct or interfere with any fire lane, fire hydrant, access easement
or any area necessary for proper traffic circulation within a parking lot.

(3) Be located closer than 40 feet from any dedicated street right-of-way.
(4) Be located closer than 300 feet from any residential district.

(Code 1966, § 5 1/2-65)



Sec. 12-99. Building permit required.

Any outdoor retail sales and/or outdoor commercial promotions shall be required
to obtain all necessary building permits for any structures and/or electrical devices in
addition to the permit required by this article.

(Code 1966, § 5 1/2-66)



