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Key takeawagw

(from open house, pop-ups and survey)

> 9 out of 10 residents surveyed moved from somewhere else. \
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Richardson and the study area.

> People drive a lot, but walkability is also important for residents
and workers, who would like to drive less if it was easier and
safer to do so.

> People want to see MORE things to do and a VARIETY of
working spaces.

> Greening and open space are desired to improve the look and
feel of the District.

> The Station area is seen as an opportunity for a mix of uses and
better transit.
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SURVEY

ALl Participants

Who took the survey?

How old are you?

I IVE IN RICHARDSON AND DON'T WORK OR
OWN A BUSINESS IN THE STUDY AREA (472 responses)

| WORK IN THE STUDY AREA (348 responses)

I OWN A BUSINESS IN THE STUDY AREA (52 responses)

OF THE ABOVE BUT INTERESTED
IN THE STUDY AREA (55 responses)

24%
21%
16 OA) 1 80/0 1 80/0
2%
1% [
UNDER 18 18-24 25-34 35-44 45-54 55-64 65+

o Total Responses: 9271

» 37%

of respondents work
in study area.

51%

of respondents live in
Richardson but do not
work in study area.

74%
of respondents have
Bachelor’s Degree or
higher.

More than 1/3

of respondents are
between 25 and 44.
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SURVEY

Richardson Residents

-
Why did you decide to live in this neighborbhood?

TOP 3 28l TYPE OF AVAILABLE HOUSING 23%

COST OF AVAILABLE HOUSING 23%

gTi T0 BE CLOSE TO JOB OPPORTUNITIES | 21%
Those who work or own a business in the study area,

selected being close to work as their top choice.

Did you move from somewhere else?

9 out of 10
——residents moved from ——
somewhere else, of which:

. 36% from 1% from
DFW Metro Area abroad!
from 33

different states

o Participants: 5608

/

\
What do you like best about your neighborhood?
(choose 3)

Tp3»

4

\
What do you dislike most about your neighborbhood?
(choose 3)

Topd »

LACK OF STORES, SERVICES, RESTAURANTS 16%
OR BUSINESSES THAT MEET MY NEEDS AND DESIRES .

COST OF LIVING / LACK OF AFFORDABLE HOUSING 1%
LACKING A NEIGHBORHOOD SENSE OF COMMUNITY %

CONCERNS ABOUT PUBLIC SAFETY %

_4
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Where do you
primarily go For
shopping?

Richardson Residents
56060

[] STuDYAREA

@® GROCERIES / DAY-TO-DAY

@ NON DAY-TO-DAY
NUMBER OF RESPONSES:

13%
SHOP ONLINE (i.e. AMAZON)

22%
DRIVE TO NORTH PARK MALL
TO SHOP.

ABouT 4 OUT OF 5
PARTICIPANTS DRIVE

10 MINUTES OR LESS

FOR DAY-TO-DAY GROCERIES
AND SHOPPING.




SURVEY
Richardson Residents o Total Responses: 560

What prevents you from driving your car less often?

% 5% 10% 15% 20% 25% NS 8 40/0
1 of survey respondents
own at least 2 cars.

55%

said they are
interested in driving
less often.

(=]

DISTANCE FROM WORK
(TIME FOR THE TRIP)

OTHER 20‘%,

WEATHER 19%

LACK OF PEDESTRIAN INFRASTRUCTURE 140/0

If

“3 kids”

FREQUENCY OF TRANSIT 13%

T am always ’rakimt my children somewhere and
it is difficult for them to walk lon% distances.

LACK OF BICYCLE INFRASTRUCTURE :I.O%

COST OF TRANSIT

L ”

“DART doesnt g0 where T need to go-
“The places T want to o are scattered and distant”
Tt gets hot in Texas’

“No showers at work”

“Public transit doesn't 80 where T 40 and it takes too much time.



SURVEY

Study RArea Workers

o Total Responses: 348

/Where do you work? d What industry do you work in? )
(Showing places with 18 or more responses.)
JED PROFESSIONAL SERVICES v 30%
(legal, accounting, consulting, etc.)
) HGHTECH -~ 2%
) HEALTHCARE SERVICES e 8%
IRD REBEERTRTE. —— s mssssrsmasssme e toms 6%
ASSOCIA HALFF  ETCC  APRIMA  OATH/  CHRISTAR  DIGITAL
ASSOC. YAHOO/ REALTY e T — 6%
VERIZON
- v
4 g A R
What do you like the most about your job?
(Choose 3)
Topd »
ACCESS TO EASY OR SHORT DINING OPTIONS CLOSE TO AVAILABILITY
HIGHWAYS COMMUTE NEARBY HOME OF PARKING
19% 17% 1% 10%
- 4




SURVEY
Study Rrea Workers o Total Responses: 348

What do you dislike the most about your job? (choose 3)

Topf)V

LACK OF ACCESS TO RETAIL / STORES LACK OF PARKS, TRAILS, AND OPEN SPACE LIMITED DINING OPTIONS NEARBY
AND SERVICES . D 2307, ]

o T S |




SURVEY

Business Owners

a
What industry is your business?

T3

PROFESSIONAL SERVICES
(legal, accounting, consulting, etc.)

14%

/
Main reasons you decided to open
business here? (check all that apply)

'\

14%

TOP j 28l PROXIMITY TO HIGHWAYS

AFFORDABLE COMMERCIAL 14%,
SPACE THAT SUITS MY NEEDS

TO BE CLOSE TO WHERE I LIVE 12%

SERVICE
(hairdressing, auto repair, printing, etc.) 10% PROXIMITY TO CUSTOMER BASE 8%
g g 4
a 3
Do you find it difficult to recruit people to this location?
“The :‘ualitlly of Glenville Road makes it appear
like & run down neighborhoodf'
“Carrently working out of our garage, and would
like to move to an affordable SpAce S0 We. can hire
employcesf' f
N A

o Total Responses: 52

» 53%
of business owners
have 10 or less
employees.

96%

of business owners
rate Richardson
“Good” or “Excellent”
as a place to do
business.

88%
of business owners

said they don’t have
difficulty recruiting.



SURVEY

AL Participants

What types of businesses or acbvities do you patronize in the study area?

[Choose up to 31

@ Restaurants & bars
N

Convenience stores

Retail goods

Personal services
(salon, gym, etc.)

Entertainment & events

Arts & cultural venue

What types of
in the study area? [Choose up to 31

Dining options
Parks & open space
Retail & stores

Entertainment venues

Arts &
performance spaces

Bars

0 5 10 15 20 25 30 35

m 31%

more of
0 5 10 15 20 25
138% :
17%
39% :
6%
5%

oTotal Responses: S271

pp» Restaurants

& bars was the

top choice of business
patronized in the
study area across

all participants.

Dining options
was the most voted
activity participants
would like to see.

Manufacturing
& light industrial

space was the third
most voted activity
business owners
would like to see.
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OFPEN HOUSE & OFFICE POP-UPs
o Total Responses: 152

“I' WISH | COULD IN THE DISTRICT” “THE DISTRICT TODAY IS "

7 1.5% z z uDULLu
z " n
Z7Z mA— . BORING

il NOT ACTIVE”

T8 "SINGLE USE

o 4.5%

enjoy activities & events

“NICE”

e @ o "

10% walk
" 79— %)}
2 “0LD FASHIONED"
P995¢ A "BUSY" crowner
B8 M GROWING



OFPEN HOUSE & OFFICE POP-UPsS
o Total Responses: 152

“| WISH THE DISTRICT WAS MORE / HAD MORE _ " “OTHER THINGS I'D LIKE TO SEE”

os New & improved
4% coworking spaces

e
v ER— LIVELY" [ 4% Ot

Beautification
& Placemaking

R BB MCESSIBLE

,%W» M GREEN

“SHOPPING
By B e

Y/ VISUALLY
o APPEALING'

¥ B ey

Open Spaces



OFPEN HOUSE & OFFICE POP-UPs
o Total Responses: 197

THE ARAPAHO CENTER STATION IS RIPE FOR
TRANSIT-ORIENTED DEVELOPMENT, BUT WHAT IS THE MIX?

w 45%

of participants
think the Arapaho
Center Station
should have a

of all uses.

17%

believe the station
should be a mix of
office & retail
development,
making it the
second most voted
option.

16%

of participants
voted for a mix of
retail &

while other 16%
prefer retail only.
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CE POP-UPS

H

OUFPEN HOUSE & OFF

o Total Responses: 158

Thumbs Up, Thumbs Oown

Top 10 IDEAS

45

Beer Garden

2
[=}
=
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s

13

41

Sidewalk/Median Tree Canopy

Farmers Market

Shade Structure

Family-Friendly Activities

Off-Street Bicycle Path

Recreation

Night Market




DERT STHTION PaP-UP

Commuting Habits

TRAVEL T0
ARAPAHO CENTER STATION?

TRAVEL TIME TO
& TO DESTINATION?
s 10-30

min’ ,

Is the average travel time
for commuters to Arapaho Center Station

Is the average travel time for commuters

Drive

Bus

Train

Walk

Bus & Train

Bike

Other

Under 5 min

5-10 min

10-30 min

30-60 min

Over 60 min

_29%

31% |

o Total Responses: 135

TRAVEL MODE FROM
FINAL STATION TO DESTINATION?

» 72%

of commuters

walk from their
final station to their
destination.

19%

of commuters
take the bus.

WHAT WOULD MAKE YOUR COMMUTE EASIER?
o/
w 37%

of commuters believe
their commute is
already easy enough.

20%
would like transit to

be more reliable, and
closer or more direct.
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