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PUBLIC OUTREACH SUMMARY



4 Tours 

6 Announcements in Richardson Today & Week in Review

25 Interviews

82 Open House participants

135 DART Station Pop-Up participants

154 Office Pop-Up participants

927 Surveys

2,600 Postcards

5,698 Next Door accounts

Public outreach by the numbers



Key takeaways
(from open house, pop-ups and survey)

> 9 out of 10 residents surveyed moved from somewhere else.

> Affordability and location (close to home/work) are the top 
reasons residents and business owners chose to locate in 
Richardson and the study area.

> People drive a lot, but walkability is also important for residents 
and workers, who would like to drive less if it was easier and 
safer to do so.

> People want to see MORE things to do and a VARIETY of 
working spaces.

> Greening and open space are desired to improve the look and 
feel of the District. 

> The Station area is seen as an opportunity for a mix of uses and 
better transit.
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Office pop up



Office pop up



DART Station pop up



DART Station pop up
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