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SCHEDULE



Public outreach 
by the numbers

2 Open House Events

4 Presentations to Stakeholder Groups

7 Focus Groups (Neighborhood Associations, Business Owners, etc.)

38 Interviews with Property Owners and Key Stakeholders

10 Office and DART Station Pop-Up Events

587 Open House, Office Pop-Up, and DART Station Participants

914 Surveys Completed



1. Vision
2. Strategies

Agenda



1 
Working Vision

The District will be a premiere tech 
hub in Texas. To achieve this the 
District will....
> provide a place where a range of businesses 

across industries and at different points in their 
growth can thrive

> support existing businesses while attracting 
new ones



Building 25, Brooklyn Navy Yard District Hall, Boston

Continue to be center for innovation & 
entrepreneurship



Be lively and active… 



Be visually unique 
& green



Be walkable & bikeable…



With the Station area serving as a 
Gateway



Initial Ideas



2 
Strategies

• Opportunities

• Catalyst sites

• District-wide private led change

• Public realm improvements

Land Use

• Partnerships

• Marketing/branding

Soft Infrastructure



What are our opportunities? 

GREATEST OPPORTUNITIES 

FOR CHANGE



Catalyst Sites





Catalyst Site 1: Station Area



Catalyst Site 1: Station Area





Station area typologies - work

District Hall, Boston

Innovation Center

Coschedule, FargoBuilding 25, Brooklyn Navy Yard

Industrial-Office Hybrid Coworking



Station area typologies – public space

Bus Station + Plaza

Szell Kalman Square, Budapest Union Station, Chicago

Bus Station

Rueil Station, Paris region Rueil Station, Paris region



Station area typologies – live (and work and ...)

Deloitte, Grand Rapids

Live-Work Space

Facebook, Menlo Park

Residential mixed used

Station House, West Oakland

Townhouse



Improving access to the Station and mobility along 
Greenville Avenue



Catalyst Site 2: Greenville Avenue





Rezone east side of Greenville Avenue to allow for residential

Wallingford Townhomes, Seattle 
(b9 architects)

Residential typologies: Townhouses integrated with courtyards, public green space

Fremont riverfront trail community, Vancouver region



Catalyst Site 3: Creek Area



Duck Creek is a redevelopment and open space opportunity  

Duck Creek at STARTech



Turtle Creek, Design District



Duck Creek Linear Park



Collins / Plano /creek redevelopment



Collins / Plano /creek redevelopment
POTENTIAL SCENARIO OPTION



Collins / Plano /creek redevelopment
POTENTIAL SCENARIO OPTION



Collins / Plano /creek redevelopment
POTENTIAL SCENARIO OPTION



Collins / Plano /creek redevelopment
POTENTIAL SCENARIO OPTION





District-wide opportunities for private-led 
change



District –
Telecom Legacy Area

> Grow & scale your business – a place that is affordable but 
has the amenities and attributes attractive to tech and 
creative workers

> Locate your tech / creative business – a place with access to 
talent, new ideas

Two flavors of district



How do we get there?

> Encourage redevelopment

• Upgrade existing buildings

• New product types

> Target place-making & amenities

• Infill commercial uses

• Open space

Regulatory updates and incentives to encourage investment 
from the private sector

: 



Encourage redevelopment – upgrade existing buildings

Building modernization support – for better power, to pop the roof, 
upgrade the exterior, etc.  

Potential sources of funds – utilize future property taxes

FAT Village

Cosmetic

Complex, Atlanta (Third & Urban)

Cosmetic and use change Substantial rehab

Menlo Park BioScience Building



Encourage redevelopment – Zoning flexibility
Zoning relief – to enable a little more flexibility for building / property reuse

• Increase FAR to allow for higher buildings and increased lot coverage

• Allow for more commercial/retail uses in high visibility, high 
employment areas 

Deep Ellum



Encourage redevelopment – zoning flexibility
Reduce parking requirements – to enable property reuse

• Average peak hour parking utilization is only 40% (BRD survey of 25 
lots)



Target placemaking & amenities – build on where people are

• Phase 1: Start 
where you have 
control 

• Phase 2: Seek to 
influence and 
encourage where 
you do not



Target placemaking and amenities – Zoning flexibility
Allow for infill amenities – permanent or temporary

Placemaking & Amenities



Public realm opportunities



Portals

Medians

Traffic calming



Soft Infrastructure

Partnerships

• Explore tools to support public realm improvements, marketing, and 
programs

• Public/private partnerships for shared “innovation space”

Marketing

• District name

• Signage

• Public art





November 12-14 | Additional stakeholder engagement

December 3 | Presentation to Council

What’s next


