
City Council Meeting Handouts 

December 5, 2022 

I. Recognition of Ronny Glanton, Texas Golf Hall of Fame Class of 2022

II. Convention and Visitors Bureau (CVB) Update and Social Media Launch

III. Sesquicentennial Celebration Branding and Outreach



Ronny Glanton
Sherrill Park Golf Course

Head Professional

City Council Worksession

December 5, 2022



National Recognition – PGA of America

• 2020 PGA Golf Professional of the Year

• Highest award given by the PGA to a Golf 
Professional

• Represents the comprehensive service aspects of 
managing a golf course.  
– First time in 27 years for a public municipal golf course 

professional to be recognized

• National CBS Sports Special recognized Ronny 
and Sherrill Park

• Highlighted the training and educational aspects of 
Sherrill Park as a public course



Texas Golf Hall of Fame

• Class of 2022 Texas Golf Hall of Fame

• One of Six inductees

• Inducted in the Golf Professional/Teacher 
Category

• This was the 29th Class in 44 years
• Currently 150 individuals and 14 facilities

in the Hall of Fame

• Marker at Brackenridge Park in San Antonio



“The Ronny” 



An Update on PGA Frisco 
and the NTPGA Campus 

and Golf Park 

Inspiring the future of golf.  
Welcoming everyone.



Rendering of PGA 
Frisco’s East and West 
Courses



Rendering of the 
Omni Resort at PGA 

Frisco



Rendering of PGA Frisco 
Clubhouse



Rendering of Retail Area / Putting Green



The $12 billion Fields project encompasses 2,100 acres of mixed-use development featuring over 10,000 
residences and up to 18 million square feet of commercial space surrounding PGA Frisco cementing its 
status as the premium corridor of Frisco. Pictured above is North Fields located immediately north of PGA 
Frisco.



The Home of the PGA will foster 
a spirit of collaboration and fun 
while inspiring the PGA 
Professionals visiting the PGA 
Frisco campus for years to come. 

Our home will feature a 
commitment to PGA Professional 
lifelong learning and 
development against three 
focused career tracks: PGA 
Teaching & Coaching, Golf 
Operations and Executive 
Management.  

The Home of the PGA will be a 
hub for content development 
that will enable 28,000 PGA 
Professionals to drive the game 
at the grassroots level.

Home of the 
PGA of America

Welcome PGA Members Home – Now Open



East and West Course Looking South
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#WHATSNEXT
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Ronny Glanton Recognition 
Sherrill Park



Ronny Glanton Recognition 
Sherrill Park



Convention & Visitors Bureau Update
City Council Work Session: December 5, 2022



OVERVIEW

• Organizational Structure
• Council Goals
• Objectives
• Relationship Building
• Sales Summary
• Marketing Summary
• New Social Media Campaign



Organizational Structure

• History
• Staff

• CVB & Sponsorship Administrator
• Sales Manager
• Administrative Secretary

• HOT Fund - $344,499
• Represent 22 Hotels with 3,234 Rooms
• 100,686 sq. ft. of Meeting Space



Council Goals

Goal:
• To have residents and other stakeholders choose 

Richardson as the best place to locate, contribute, and 
engage



Objectives
• Promote, Enhance & Support the Tourism Industry
• Sponsorship
• Coordination of City Meetings
• Emergency Housing Response



Building Relationships

• Hoteliers
• Restaurants
• Entertainment Establishments
• Sponsors & Partners



Richardson Market

• Business Travel
• Corporate Meetings & Seminars
• Conferences & Conventions
• Leisure Travel
• Weddings & Reunions



Selling Richardson

• Trades Shows & Networking
• COVID
• Growing Planner Database
• Active Sales Funnel

• Leads
• Familiarization Tour (FAM)
• Request for Proposal (RFP)
• Site Visits
• Contract & Servicing



What We Promote

• Location, Location, Location
• Affordability
• Unparalleled Dining Varity
• World Class Festivals
• Dazzling Cultural & Performing Arts
• Stunning Parks, Trails & Nature Areas



VisitRichardsonTX.com



VisitRichardsonTX.com

• Things to Do
• Places to Stay
• Shop
• Eat & Drink
• Blog – Guide to the Good Stuff
• Meetings – Micro Site



Guide to the Good Stuff

• Eat & Drink
• Events & Activities
• Local
• More to Do
• Regional Activities
• Shop
• Things to Do





Shop Across Texas

• Hosted Richardson Page
• Blog Style Stories

• Best Stores
• Shopping Trips
• More to Do
• Book-A-Room (Direct)

• Register to Win
• Summer Getaway Story
• Database Management with e-blasts



COMING SOON



Social Media Plan

• Contracted with The Dealey Group / Shop Across Texas
• Project Management & Copywriting Utilize Facebook, Instagram & Twitter
• Initial Work
• Set up accounts
• Acquisition of usernames
• Profiles, Bios, Photos

• Goal
• 1,000 on Instagram
• 250 on Facebook
• Traffic to Website



Social Media Strategy

• Minimum of two post per week on Facebook & Instagram
• Stories posted to VisitRichardsonTX.com Website Blog
• Follow and engage with Richardson Establishments & Influencers
• Ad Placement & Monitoring
• Creation of GIF or Reel each month
• Hashtag (#) Planning & Utilization
• Social media logos added to E-blast & Website
• Register to Win, Follow, Like, Tag a friend to win



Example – Coffee Feature
Instagram & Facebook:
Something’s brewing over at 
Staycation Coffee! ☕ Looking to 
get your java on? Let’s go on a 
coffee crawl! 

Boost:
On Facebook & Instagram

Link:
visitrichardsontx.com/Coffee-
sweets-treats

Tag: Richardson Coffee Shops
@communioneatworkplay
@eilandcoffeeroasters
@fictioncoffeeshop at 
@commondesk
@iloveualattetexas
@javalandrichardson
@junbirichardson
@magiccupinc
@staycationcoffee
@sweetwaterscoffeetea
@tapiocahousedfw
@teadaddyrichardson

#visitrichardson #richardson #richardsontx #northtexas #dfw #dfwmetroplex #staycation #coffee #coffeecrawl 
#richardsonfoodie #dallasfoodie #dfwfoodie #newcoffeeshop#dallascoffee



Monthly Content Worksheet Example
Facebook
Post #1 – Launch REEL

Post #2 – Staycation Coffee Shop Feature

Post #3 – Eisemann Center January Roundup

Post #4 – Restaurant Feature (Best Foodie City)

Post #5 – Giveaway (SAT RTW)

Post #6 – Darling Company Feature

Post #7 – Mural Feature REEL

Post #8 – Jeng Chi Feature (Best Chinese Restaurants)

Instagram
Story #1 – Reshare posts/reel

Story #2 – Restaurant Roundup, Italian (National Spaghetti Day)

Story #3 – Reshare Staycation post; coffee shop roundup

Story #4 – Hotel Rates of the Week

Story #5 – Reshare post; best foodie city; restaurant roundup



Next Steps

• Social Media
• December: Finish Planning
• January Launch

• CVB Outlook
• Economic Development Strategic Plan
• Convention & Visitors Bureau Strategic Plan - 2023
• Connecting Arts, Tourism, and Business Recruitment



Branding/Outreach Discussion December 12, 2022



Goal
Tactic

• Strategy: Promote avenues for public engagement 
and input



Goal
Tactic

• Strategy: Promote avenues for public engagement 
and input

• Tactic: Prepare for the City’s 150th Anniversary 
Celebration (Chartered 1873; Celebration 2023)



Goal
Tactic

• Strategy: Promote avenues for public engagement 
and input

• Tactic: Prepare for the City’s 150th Anniversary 
Celebration (Chartered 1873; Celebration 2023)



Content 
Review • Branding (logo/tagline)

• Sesquicentennial Website

• Social Media / Community Engagement



Logo



Logo



Logo



Logo



Logo



Tagline

• Built on success year after year.



Tagline

• Built on success year after year.
• Built on safety year after year.
• Built on culture year after year.
• Built on service year after year.
• Built on the arts year after year.
• Built on tradition year after year.
• Built on pioneers year after year.
• Built on partners year after year.
• Built on education year after year.
• Built on volunteers year after year.
• Built on innovation year after year.



Website

https://richardson150th.com/

https://richardson150th.com/


History



Links



Involvement



Social Media
@Richardson150th



Contact



Next Steps
LAUNCH 

Jan. 3, 2023
Richardson Today (Monthly articles)

Things To Do / Week In Review
Events Calendar

Online Store

http://www.richardson150th.com/
http://www.richardson150th.com/


Discussion
www.Richardson150th.com

Facebook/Twitter/IG: @Richardson150th

http://www.richardson150th.com/

	2022-12-05 Handouts Cover
	City Council Presentation_Ronny Glanton_12-05-2022_Final
	CVB Update  Social Media Launch 12-05-22
	150th Council Outreach Presentation FINAL
	Branding/Outreach Discussion
	Goal�Tactic
	Goal�Tactic
	Goal�Tactic
	Content �Review
	Logo
	Logo
	Logo
	Logo
	Logo
	Tagline
	Tagline
	Website
	History
	Links
	Involvement
	Social Media
	Contact
	Next Steps
	Discussion


